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Legal disclaimer
If nothing else is expressly stated the following definitions apply in this Memorandum. The “Company” or 

“Fuelmatics” refers to Fuelmatics AB (publ) (Swedish corporate registration number 556783-5458). 

Preparation of this memorandum

This memorandum has been prepared by the 

management of Fuelmatics AB. The Owners 

and the Board of Directors of the Company are 

responsible for the content of the Memorandum. 

Dissemination of memorandum

The purpose of the Memorandum is to assist in the 

valuation of a potential investment in the Company. 

The recipient of this Memorandum is encouraged 

to use it exclusively for this purpose.

Exemption from prospectus requirements

The Memorandum is exempt from the law regarding 

trading with financial instruments requiring a 

Prospectus in accordance with 2 Chapter. 4 § Law 

(1991:980) (Sweden). The exemption applies to 

share offerings with a total value of no more than 

2.5 million EUR and where the subscription period 

is less than 12 months.

This Memorandum has not been examined, 

nor approved, by Finansinspektionen (Financial 

Regulatory Agency in Sweden).

Statements about the future

Statements in this Memorandum concerning the 

future, or future events in all regards, reflect the 

board of directors’ current view of the future. The 

Recipient should realize that these projections are 

based on the facts as they were at the time of the 

writing of this Memorandum. These projections are 

based on the best available information, but are as 

always associated with a level of uncertainty.

Tax deductions

A share subscription in the Company qualifies 

the investor for certain tax deductions. More 

information about this is available in the section Tax 

Issues later in the Memorandum.

The Board assures

The Board hereby assures that all reasonable 

precautions have been taken by the company, to 

ensure that all the information in the Memorandum 

complies with the facts and that no relevant 

information has been left out. The Board also 

assures that all information from external sources 

has been reproduced in a correct manner.

Stockholm 2021–05–28

 

The board
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Terms & conditions
Terms and conditions for the Offer

The Offer is directed at the general public in Sweden 

and will amount to a maximum of 595 138 issued 

class B shares. If the interest for the issuing is large, 

the Board will be able to utilize an over-allotment 

option at the same price point, with up to 420 

000 class B shares. The reason behind departing 

from the existing shareholders’ preferential rights 

is that the Company should be able to widen the 

ownership in preparation for a listing, as well as 

to add capital in order to ensure the Company’s 

development. The share register for Fuelmatics AB 

will be administered by Euroclear. The subscription 

is done with a first-come-first-serve principle, and 

the subscription form can be found at www.nordic-

issuing.com

Prices of the Offer

The price per share will amount to 8,40 SEK. The 

share price has been established by the Board. 

Subscription period

Subscription of shares is available between the 14th 

of June 2021 and the 5th of July 2021.

Valuation

The company is lately valuated by Price Waterhouse 

Coopers to EUR 38M, but this offering is discounted 

and the transaction is based on a valuation of 75,18 

MSEK (pre-money). 

Subscription

Subscription of class B shares will be done through 

filling and signing of the subscription form, which 

will be handed over to Nordic Issuing on the 5th 

of July 2021 at the latest. Subscription forms which 

are sent by post should be sent in good time before 

the final day of the subscription period. Note 

that the subscription is binding. The minimum 

subscription post is 400 class B shares which 

corresponds to 3 360 SEK. Thereafter, subscription 

can be done for any amount of class B shares. It is 

only allowed to send one (1) application form per 

person or company. In case multiple forms are 

sent in, only the latest of them will be regarded. 

Incomplete or incorrectly filled subscription forms 

may be disregarded. No additions or changes are 

allowed to be made on the printed text in the 

form. The subscription shall be available to Nordic 

Issuing no later than the 5th of July 2021 at 17:00. 

The subscription is done on a subscription form 

supplied by the Company or Nordic Issuing. The 

form is also available on the Company website, 

www.fuelmatics.com, as well as on Nordic Issuing’s 

website; www.nordic-issuing.com. Subscription 

can be made electronically via Swedish BankID, 

or nordic eID at www.nordic-issuing.com. When 

subscription is made with Swedish BankID or other 

nordic eID, a receipt of the registered subscription 

will be sent immediately after Nordic Issuing has 

received it. 

The one who notifies for acquisition of shares must 

have a securities deposit or a custody account or 

other trustee to which the delivery of shares can 

be done. Persons who do not have a securities 

deposit or custody account must open such an 

account with a bank or other securities institution 

prior to submitting the subscription form to Nordic 

Issuing. This may take some time. Note that it is not 

possible to use an investment savings account (ISK) 

or an endowment policy (KF) since the share will be 

unlisted at the time of delivery to the repository.

Subscription for over 15 000 EURO

In case the subscription of class B shares amounts 

to, or exceeds, 15 000 EUR a money laundering form 

needs to be filled out and sent to Nordic Issuing 

according to the law (2017:630) about measures 

against money laundering and financing of 
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terrorism, while the payment is being made. Note 

that Nordic Issuing cannot assign securities, despite 

the payment having been made, until the money 

laundering control is in Nordic Issuing’s hands.

Assignment, notice  and payment

Assignment will happen according to the first-

come-first-serve principle. After notified interest, 

you will receive the assignment notice via email. 

The assignment notice will inform you whether 

you have been assigned the requested number 

of class B shares, and will also include a payment 

instruction. Payment will be done to a bank giro. 

When the payment has been received, you will 

obtain a payment confirmation – you have then 

secured an assignment of class B shares according 

to the first-come-first-serve principle. The class 

B shares are registered in Euroclear’s electronic 

system after the issuing liquidity has been registered 

with the Swedish companies Registration Office 

(Bolagsverket). A settlement note is expected to be 

sent approximately two (2) weeks after the end of 

the notification period. Note that if the payment is 

not submitted within seven (7) business days of the 

notification, there is a risk that the assigned class B 

shares are transferred to another party.

Restrictions regarding participation in the Offer

Due to restrictions in the securities legislation in 

USA, Canada, Australia, Singapore, Hongkong, 

South Africa, Switzerland, New Zealand and Japan 

– or other countries in which participation requires 

prospecting, registration or other measures than 

those who follow from Swedish law – the Offer to 

acquire class B shares will not be directed at people 

from, or with an address, in any of these countries. 

Delivery of shares

Shares and warrants are delivered to your bank/

trustee, after the issuing has been registered 

with the Swedish companies Registration Office 

(Bolagsverket) – which is expected to happen in 

August 2021 – and the payment has been received 

by Nordic Issuing. Note that it is not possible to 

use an investment savings account (ISK) or an 

endowment policy (KF) since the share will be 

unlisted at the time of delivery to the repository. 

Trading with the share

At this time, no organized trading is operated with 

the class B shares that are encompassed by the 

Offer.

Right to dividends

The new class B shares entail a right to dividends, 

to the extent that dividends are determined, from 

the fiscal year 2021, provided that the new class B 

shares have been registered and entered into the 

share register before the record date for dividends. 

Terms for the completion of the Offer

The Offer is conditional on that no events occur 

which are deemed to, potentially, have such 

significant negative impact on the Company, its 

operation or their business outlook, that the Offer 

is inappropriate to realize. If the aforementioned 

terms are not met, the Offer may be canceled. 

An eventual cancelation of the Offer will be 

communicated on the Company website as hastily 

as possible. 

Publication of the Offer’s results

The results of the Offer will be published on the 

Company website, www.fuelmatics.com. This is 

expected to happen around the 26th of July 2021. 

Those who notify for acquisition of class B shares in 

the Offer will leave personal data to Nordic Issuing. 

Personal data that is submitted to Nordic Issuing will 

be processed in data systems to the extent that is 

needed in order to provide services and administer 

customer engagement. Even personal data that 

is collected from other parties than the customer 

to which the processing refers may be processed. 

It can also occur that personal data is processed in 

data systems at companies or organizations with 
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whom Nordic Issuing collaborates. The information 

regarding processing of the personal data is 

submitted by Nordic Issuing, which is the personal 

data controller for the processing of personal data. 

Shareholders’ rights

The shareholders’ rights concerning dividends, 

voting rights, preferential rights and more, is 

partly determined by the Company’s articles 

of association, and partly by Aktiebolagslagen 

(2005:551). 

Other information

In case an amount that is too large is paid by a 

person or a company who has subscribed for class 

B shares, Nordic Issuing will assure that the excess 

amount is repaid. If the notifier is left without 

assignment, the payment is repaid. Amounts that 

fall short of 100 SEK will, however, not be repaid. 

Incomplete or incorrectly filled out subscription 

forms may be disregarded. If the sum has been 

paid too late, or if it is insufficient, the subscription 

may also be disregarded. The paid amount will then 

be repaid. Nordic Issuing acts as an issuing institute 

for the Company. Prior to the Offer, Nordic Issuing 

holds no class B shares in Fuelmatics AB. The fact 

that Nordic Issuing acts as an issuing institute does 

not mean that Nordic Issuing regards those who 

subscribed in the Offer as Nordic Issuing customers 

for the placement. The consequence of the fact 

that Nordic Issuing does not regard the acquirers as 

customers for the placement, is that the rules about 

Nordic Issuing AB

Stortorget 3, 211 22 Malmö

E-mail:  info@nordic-issuing.se

Telefon: 040-6320020 

Fuelmatics AB

Box 24137, 104 51 Stockholm

E-mail: info@fuelmatics.com 

Telefon: 08-22 40 00

protection for investors in the law (2007:528) about 

securities will not be applied to the placement. This, 

among other things, means that neither so-called 

customer categorization nor suitability assessment 

will occur in regard to the placement. The acquirer 

of class B shares thereby has the responsibility to 

have sufficient experience and knowledge in order 

to understand the risks related to the placement. 
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Decision regarding share issuing
The Board of Fuelmatics AB has, based on authorization from the annual general meeting the 18th of 

December 2020, made a decision to conduct a share issuing without preferential rights for existing 

shareholders. The issuing will primarily be used to strengthen the Company’s liquidity, for delivery 

of ordered units, incorporation of hydrogen fuel compatibility and for preparation of a merger with 

Powerswap AB (automatic battery swap system for electric vehicles) – this, in order to be able to offer a 

comprehensive product program, regardless if it is intended for hydrogen fuel, petrol, diesel, electricity or 

other renewable fuels.  

The issuing will encompass a maximum of 595 238 class B shares at an offered price of 8,40 SEK. The 

Company’s share capital will after the issuing amount to a maximum of 1 520 998,20 SEK, whereby the 

share dilution will reach 6,2% at most. The Company has also decided on an over-allot option, whereby the 

Company may decide to increase the number of shares.

The nominal value is 0,159 SEK per share. Subscription will be open between the 14th of June and the 5th 

of July. The Board reserves the right to extend the subscription period. 

The board decided to contract Nordic Issuing for handling this Offering of new shares.

“Our vision is to create a lasting improvement for drivers and fuel 
companies, regardless what kind of fuel that is used” 
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Offer in summary

Subscription period:

Minimum lot size:

Price per share:

Volume:

Share issue amount:

Valuation (pre-money): 

Over-allotment option:

Issuing institute:

14 June 2021 – 5 July 2021

400 issued class B shares (3 360 SEK)

8,40 SEK

595 138 issued class B shares

 5 000 000 SEK

75,18 MSEK 

420 000 issued class B shares 

Nordic Issuing AB
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Summary

 ⚙ Fuelmatics has developed a completely unique system for automatic, hands-free fueling 
of all kinds of vehicles, regardless of fuel type; hydrogen, CNG, LPG, petrol, diesel.  

 ⚙ Automatic fueling is a response to the rapid evolution of society, to meet the increasing 
demands for cleaner, more environmentally friendly and more customer friendly 
processes for our daily necessities. 

 ⚙ The company has the ambitions and the opportunity to disrupt the globally dominant and 
conservative manual fueling procedure.  

 ⚙ Fuelmatics will make the current transport infrastructure more well-equipped to 
incorporate renewable energy sources, thus making them more standardized. It has the 
potential to offset our deeply rooted dependency on fossil fuels. 

 ⚙ The solution enables fueling in Drive-thru fashion which – combined with a mobile 
pay system – protects drivers from being exposed to toxic fumes and bacteria/viruses, 
lets people with disabilities fuel painlessly as well as autonomously, and is a lot more 
comfortable.

 ⚙ The business concept is to offer competitive advantages for the international fuel retail 
market, by providing a product which enables better services to the end users. 

 ⚙ The company has the technical leading position and has delivered 30 systems in five 
countries. The technology has extensive patent protection, and over 20 MEUR invested in 
R&D. 

 ⚙ 2019 was the year when information about Fuelmatics went viral online. Facebook related 
technology sites distributed videos and information which resulted in 50 million views and 
hundreds of business inquiries from more than 75 countries. 

 ⚙ A company valuation analysis performed by Price Waterhouse Coopers in August 2020 
has resulted in a company value of 385 MSEK, however this offering is discounted and the 
transaction is based on a Pre-money valuation of 75,18 MSEK (pre-money).  

 ⚙ As the market is taking off, the board is preparing for an expansion and listing via an IPO 
on Nasdaq First North. 

 ⚙ The near term outlook is to exceed a revenue of 200 MEUR and a market penetration of 1 
percent, which provide a significant growth potential worldwide.
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Risk factors
The following risk factors have been identified regarding the technology from the Company.

Changes In Automobile Design

Drastic changes in the design of automobiles in 

such a way that the Company’s technology is no 

longer relevant and can no longer be used to fuel 

cars the way it is designed. In the long term there 

is a possibility that car manufacturers may design 

their vehicles differently than today resulting in the 

placement of the fuel cap in a different location, 

thereby making the Company’s technology 

impossible to use. In the short and medium term 

perspective it is however hard to imagine that this 

would be a probable scenario. Furthermore, the 

Company works in close cooperation with Husky 

Corporation, a leading manufacturer of nozzles for 

gas stations on the North American market, and 

as such it has an intimate knowledge of trends in 

the industry. Every car that is manufactured needs 

to be able to be fueled in a simple and efficient 

manner which makes it highly improbable that 

car manufacturers would design car models which 

cannot be fueled with today’s technology without 

first discussing this with the manufacturers of 

fueling technology. Such changes would result 

in major costs for both the manufacturers of gas 

stations as well as for the major oil companies and 

their chains of gas stations. The risk is therefore 

considered low.

New Government Regulation

New government regulation from time to time 

is part of life for all companies, including this 

Company. New government regulation is in most 

countries concerned with increased safety for the 

public, lowering the risk of adverse effects on the 

environment, as well as increasing the accessibility of 

certain technology to various groups in society, one 

being people who suffer from physical disabilities. 

The Company’s technology is designed to meet 

demands regarding these issues from society, 

with increased safety, reduced environmental 

impact and increased accessibility as the focus. The 

thought that government regulation would hit the 

Company’s technology in a disproportionate way is 

therefore hard to imagine, but it is nevertheless a 

risk factor that needs to be considered.

Competition

The Company is small and has limited financial 

resources. Many of the big oil companies, with their 

vast financial resources, have worked on developing 

competing automatic fueling technologies since 

the nineties. Despite their best efforts, these 

attempts have not been successful enough to bring 

to market. Nevertheless these companies have the 

resources to continue their projects or to start new 

ones. The oil companies, as well as the leading 

manufacturers of fueling technology, are for the 

most part major multinational corporations with 

vast financial resources. Even though the Company 

has extensive patent protection, in the long term, 

competing technology must be considered the 

main risk factor.

Legal Issues

The Company has developed its technology in line 

with the safety regulations that are in place in both 

the US and Europe. There is nevertheless the risk of 

litigation should the Company’s technology lead to 

personal injury or environmental damage. There is 

also the risk that competing firms may choose to 

use litigation to dispute the patented technology. 

As the Company is small, such litigation could prove 

to be costly. The Company is not currently involved 

in any litigation.
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Introduction by the CEO

Filling up a car today is not 

a pleasure, but a necessity 

to bring you around and 

offer the ultimate freedom 

which the car does. For 

this reason, it is time for 

the fueling process to be 

modernized to meet the 

needs and expectations from the drivers. It should 

be clean for the driver and for the environment, 

quick and convenient for the drivers and with our 

automatic technology it is no longer rocket science. 

Fuelmatics are specialists in energy transfer 

(”fueling”) from ground to car. We transfer any type 

of liquid or gaseous fuel like hydrogen, bio-gas, 

natural gas but also petrol and diesel, which is likely 

to remain on the market for many years. 

Fuelmatics is currently in discussion with 

Powerswap AB (which is an earlier spin off from 

Fuelmatics) about a merger. To bring in battery 

swapping as a method to transfer electricity to 

EVs without the hurdles of finding a charging pole 

and waiting for the time consuming charging, is a 

necessity for an expansion of EV driving. With this 

step our markets will include automatic fueling for 

all available fuels; hydrogen, biogas, natural gas, 

LNG, Ethanol, Petrol, Diesel and Electricity. 

Our market is huge. Every year more than 50 billion 

vehicles are fuelled globally and still all of them 

are manual. The market expands in line with the 

growing mobility. Markets like China, India and 

Mexico are growing at rates which have not been 

seen for more than 50 years. One of our prospects in 

India built 3 200 new stations in 2020. Many analysts 

think the global market of vehicles will be doubled 

in only 10 years. With the current manufacturing 

volumes of more than 150 million vehicles a year, it 

is easy to believe in such a scenario.

There are other opportunities for automatic fueling 

beside the retail business. Every year more than 

100 million vehicles are manually fuelled at car 

assembly lines. It is time consuming, cost intensive 

and an unhealthy situation for workers at the 

production lines as well as for the environment.

Fuelmatics provides an increased service through 

automation. The last few years of development 

in using smartphones and automation have 

completely rewritten the map for what consumers 

expect. 

The last year has been marked by the COVID-19 

outbreak, which has heavily affected many business 

and industries from the core. With Fuelmatics’ 

touchless concept, everything is done through 

the Fuelmatics app. No dirty nozzle or payment 

terminal needs to be touched – reducing the risk of 

exposure to viruses or bacteria.

There is no doubt that our technology will spread far 

and wide in the same manner as other automatic 

concepts such as the automatic car wash did already 

during the sixties for the fuel retail business. A wise 

person at British Petroleum once said “ Anything 

that is boring, dirty and unhealthy and which can 

be automated, will become automatic.” Even if we 

only succeed in capturing a small part of the vast 

market, an incredibly exciting journey awaits our 

shareholders.

We want to welcome you onboard as a shareholder!

Sten Corfitsen, CEO
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Background

There are currently about 

one billion cars worldwide 

and the number of 

annual  fuelings amount 

to approximately 50 billion 

(50 000 000 000). These 

fuelings are spread out over 3 million fueling 

points. Fuel constitutes a massive industry and its 

impact on the economy, people and the world as 

a whole is enormous. There are certain types of 

fuel that are more dominant than others, thanks to 

its efficient nature – fossil fuels. Fossil fuels supply 

approximately 84% of the world’s energy, and is 

the major source of energy within the transport 

sector. Many targets have been set regarding the 

elimination of our fossil fuel dependency, due to its 

negative environmental impact, but it is expected 

that this dependence will live on for many years 

ahead.

The oil industry is a very 

conservative industry. 

While other industries 

constantly innovate 

and evolve, this industry 

largely clings on to old 

solutions and truths. For example, the industry 

could benefit from reflecting upon the sometimes 

discriminative nature of its functionality. Many 

people, with disabilities, are not able to step out 

of their cars in order to fuel them. To bring up a 
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different example, fueling with these types of fuels 

creates health hazards as the fuel emits damaging 

fumes that are inhaled by the person who fuels 

the vehicle. The current infrastructure also causes 

spillage. This spillage might seem insignificant 

at the time of fueling, but when you look at the 

whole picture it can amount to millions of dollars 

worth of fuel that goes to waste. Furthermore, the 

act of manual fueling is a rather boring task; not 

to mention extremely dirty. It is undoubtedly an 

industry that could benefit from innovation, but as 

stated before – it is a conservative market. This also 

makes it difficult for fuel retailers to differentiate 

themselves from the competition, and for the 

world to reach its ambitious sustainability goals.

But there are other sources of energy that are 

on the rise. Renewable energy sources whose 

environmental impact is minimal, and whose 

natural availability leaves room for a more circular 

usage. An example of this is hydrogen fuel – a zero-

carbon fuel that is burned with oxygen. However, 

there are certain downsides to hydrogen fuel. For 

one, there are safety aspects to consider. As late as 

in January 2019, a hydrogen filling station in Oslo, 

Norway exploded, due to its explosive nature and 

human error. The current fueling infrastructure is 

still ill-equipped to incorporate certain renewable 

energy sources, which further facilitates our fossil 

fuel dependency and inhibits our attempts at a 

large-scale fuel transition.
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Fuelmatics FM5000

Fuelmatics has developed a system for automatic fueling of liquid and gaseous fuels 

– enabling rapid, safe and eco-friendly fueling of all types of road vehicles, including 

cars, buses, trucks and more. The system is based on compact robotic units which are 

installed in the same way as traditional gasoline pumps are installed.

The Fuelmatics automatic fueling system (AFS) is unique in the sense that it is the 

only machine developed with the sole purpose of fueling vehicles, and can handle multiple types of 

fuels whether it’s hydrogen, CNG, ethanol, gasoline or diesel. The system is optimized for flexibility and 

can handle different types of vehicles and models without the need for adaptation. The FM5000 is the 

third generation of Fuelmatics technology – it is the latest development of the Fuelmatics system and is 

the most refined automatic system for fueling on the globe. This achievement has been possible with a 

dedicated team with over 100 collective years of experience in automatic fueling systems. The team is the 

most experienced team in the world when it comes to automatic fueling. 

The system is equipped with optical sensors and a robotic arm which automatically detects the fuel tank 

opening, opens the hatch, inserts a flexible nozzle in the tank and fills it. The driver starts the procedure 

by a simple touch in the Fuelmatics app. The rest is taken care of by the system. The driver simply enters 

the fueling lane, stops when a red light appears and opens the app. The user then authorizes the fueling 

in the app and the system fuels the vehicle. The process can be monitored through the app or on a screen 

next to the machine. The driver is notified when the process is completed and a receipt is sent. The driver 

can then leave the fueling lane.

The Fuelmatics system is primarily developed for the fuel retail market. The machines can be installed at 

existing fuel stations – without the need for adaptation – and are suitable for all types of fueling points. The 

system needs little space and reduces the required size of the canopies, reducing costs for installation. 

Fuelmatics offers an innovative solution in a conservative market – the fueling process has been the 

same for over 100 years and it is long overdue for a novel solution. Automatic fueling has the potential 

to revolutionize the industry. With the installation of AFS units, fuel stations can differentiate themselves 

from its competition by offering an enhanced fueling experience. The product differentiation in the fuel 

retail industry is low and customers receive the same product regardless of which station they choose. 

AFS is a true differentiator, which in turn creates loyalty and profitability. 

By offering renewable alternatives from the same machine, Fuelmatics will boost the transition towards 

renewables and act as the necessary catalyst. The system has the potential of laying the foundation 

for a transport infrastructure that is equipped to make renewable energy sources more accessible and 

standardized. 
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Safety sensor
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Benefits

True automation will change the idea of fueling forever. It is in phase with new tech-services like 

smartphones, Uber, autonomous cars and robots. It’s faster, cleaner and more eco-friendly. It’s disruptive. 

Once you have gotten the service, you will never go back. The Fuelmatics system offers many benefits 

and advantages to the fueling process. It offers an enhanced fueling process for the customers while also 

boosting the fuel stations’ businesses.

Faster Cleaner More eco-friendly Creates prerequisite for 

renewable alternatives

Drive-thru fuelingCan handle all types of 

fuels
Accessible for people 

with disabilities

Marketing advantages

Innovative COVID-19 safe Nice in bad weathers Safe to fuel at night

An enhanced fueling process

Fuelmatics’ AFS offers many advantages to the fueling 

process. It is faster, cleaner and more convenient for the 

customers. The process is more than 50% faster and is 

controlled through the Fuelmatics app – a few clicks in the 

app and the vehicle is filled up and paid for. There is no need 

for manual credit card payments – it is obsolete. The AFS 

concept also has a beneficial impact on the environment 

as the fueling process is done in a closed loop. The fueling 

nozzle establishes a sealed connection with the vehicle 

before opening any flow valves, without any spill or contamination. The system is also equipped with a 

vapor recovery system which recovers almost 100% of the vapors and condenses it back to fuel. 

True automation (comfort)

The Fuelmatics system operates in complete Drive-thru fashion – answering to the increasing demand for 

a comfortable, automated driver experience. The concept is true full-service.

For many people, the few minutes that it takes to fuel a vehicle constitute a welcomed break from driving. 

The driver gets to step out of the car, stretch their legs and get some fresh air. The Fuelmatics solution 

does not eliminate that opportunity, but rather gives the drivers the flexibility of choosing for themselves. 
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If they want to step out of the vehicle while it is being fueled, they can – without having to stand right 

beside the car, inhaling toxic fumes. And if they want to remain in the car, they can.

For people with disabilities and trouble to move, getting in and out of the car to fuel 

can be very challenging and painful. Drive-thru fueling offers loyalty among these 

customers and enables them to fuel painlessly, and without needing assistance. Many 

organizations for the disabled have praised our venture, which gives people with 

disabilities an opportunity to fuel their car by themselves.

Drive-thru fueling also offers a safety benefit. Fueling your car is something that you do when it’s necessary, 

which sometimes is at night. Getting out of the car to fuel it at a remote gas station in the dark causes 

anxiety for many people. In many countries, the risk of robbery in connection to fueling is high, and the 

possibility of remaining in the vehicle during the fueling process means added security. To remain inside 

the car feels safer and decreases the risk of robberies or assaults. Further, many parents do not wish 

to leave their children unattended in the car. By remaining inside the car, parents can attend to their 

children while fueling.

The Drive-thru concept has gained widespread acceptance during the past few decades in many different 

product and service areas. Fueling your car using a Drive-thru concept is every bit as natural as purchasing 

fast food or conducting bank business at Drive-thru ATMs. Drive-thru fueling is the next big breakthrough.

Creates prerequisite for renewables

The Fuelmatics AFS is compatible with several types of nozzles, which enables the same machine to 

handle all types of liquid and gaseous fuels. This allows for renewable energy sources, such as hydrogen, 

to be more accessible and integrated within the fueling infrastructure. As stated before, the current 

fueling infrastructure is ill-equipped to incorporate renewable energy sources, and Fuelmatics’ AFS 

has the potential to facilitate and accelerate the transition towards a transport sector where renewable 

energy sources are more standardized. The AFS is a big improvement when it comes to reaching the 

environmental goals that are imperative for global sustainability.
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Marketing advantages

Fuelmatics offers a number of advantages for the fuel retailers. Today, 

the product differentiation in the fuel retail industry is very low and 

customers feel that they receive the same product regardless of which 

station they choose. AFS is a true differentiator, which in turn creates 

loyalty and increases profitability. Automatic Drive-thru fueling will 

enable fuel stations to offer a premium service and thereby increase 

its competitiveness in regard to market share. With the Fuelmatics 

units, a higher throughput can be achieved, which means that more customers can be served along with 

an unsurpassed level of service. For those who have queues today, sales will be increased and customer 

satisfaction will be improved. Fuelmatics offers a unique business opportunity in a market with little 

opportunities for differentiation. 

The compact and efficient nature of the AFS means that more efficient stations can be built, using smaller 

pieces of land. Fewer dispenser units are needed at the stations since the fueling process is approximately 

one minute faster, which also reduces the risk of lines forming. In the long run, stations will be able to 

operate with fewer pumps on smaller areas. The need for large roofs covering the pumps as well as 

payment terminals will disappear since the customers can remain inside their vehicles during the fueling 

process, further reducing operating costs.

Additionally, an increased service level, similar or more efficient than full-service, enables a price 

differentiation which justifies the investment of equipment.

Healthier

Fuelmatics shapes the path for healthier fueling environments. Manual fueling of fossil fuels creates 

health hazards as the fuels emit damaging fumes that are inhaled by the person who fuels the vehicle. 

With AFS, the fueling is done in a closed loop and no vapor is emitted – thus eliminating the unhealthy 

exposure to toxic fumes. Further, pump nozzles and payment terminals are exposed to a large amount 

of bacteria and dirt on a daily basis, potentially contributing to the spreading of viruses unless cleaned 

regularly. With AFS, no dirty nozzles or payment terminals need to be touched – reducing the risk of being 

exposed to viruses or bacteria.
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Market

Competition

The current state-of-the-art, and competition, consists of manually 

operated fueling stations and future experimental projects that aim to 

develop competing automatic fueling technology. Fuelmatics’ engineers 

are the inventors who are pioneering this technology. Ever since the 

development started, many others have tried to develop competing 

products – without success. One common approach has been to take an 

industrial robot and customize it to the fueling process. The engineering 

team decided early on not to use industrial robots since these are neither optimal for the application, nor 

designed for the environment at fuel stations. 

Examples of failed trials

Shell Oil Company spent considerable time and effort developing an automatic fueling system in the early 

2000s. The idea was similar to Fuelmatics’ solution, although the technical approach was very different. 

The project was a failure due to conceptual and technical problems such as; evaporation of fuel in long 

hoses, maintenance difficulties, insufficient positioning precision, high costs as well as an unwelcoming 

appearance and behavior from the consumers’ point of view.  

Aral, together with partners in Germany, also attempted to develop a system for automatic fueling, which 

was based on a standard industrial robot. This attempt proved to be unsuitable for the application due to 

reliability problems and high costs. The project has since been discontinued. 

The Japanese pump manufacturer Tatsuno has developed a prototype of a fueling robot, also based on an 

industrial robot unit, but has declared that it is a long term developmental project. It will be several years 

before they are able to offer a finished product. 

One major challenge for these companies, and other potential competitors, is that Fuelmatics has a 

patent protecting the use of a flexible fuel spout that automatically follows the shape of the filler neck in 

the car. Other developers will have to navigate a steel spout with high precision mechanics for insertion 

into individual car models. 

The latest example of a modified robot was developed in the Netherlands 

by Tankpit Stop, and was later sold to Autofuel in Denmark. This system is 

based on an industrial robot unit which moves to the manual dispenser to 

pick up the selected hand nozzle, and then moves it towards the car to be 

inserted. As this solution includes several motions, it requires much more 

time. It also needs information from top mounted cameras regarding the 

position of the car, and then further data from a transponder regarding the 

location of the fuel door. It is much more complex than Fuelmatics’ solution. The solution that Autofuel 

offers does not conduct the fuel transfer in a closed loop and is therefore not as environmentally friendly 

or resource efficient. 
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To sum up, there is in reality no functioning competitive system available on the market. Fuelmatics 

can also conclude that it has the most experienced team in the world when it comes to automatic 

fueling. Fuelmatics was the first company on the market and therefore managed to invent a number of 

technological features, and establish essential patent protection.  

Potential 

As stated before, there are currently about one billion cars worldwide and the 

number of annual fuelings amounts to approximately 50 billion, spread out 

over 3 million fueling positions. The number of fueling stations is broken down 

according to the following: approximately 150 000 stations in the USA, 130 000 

stations in Europe, 50 000 stations in Japan, 95 000 stations in China and approximately 60 000 stations 

in India. The 15 largest oil companies in the US have a combined estimate of 105 000 outlets (owned, 

franchised or independent), with or without convenience stores. Each station in Europe has on average 5 

pumps, while the average number of pumps in the USA is 6. 

As mentioned, the oil industry is known to be a rather conservative industry. 

It is estimated that only 10% of stations are early adopters who introduce 

new technology, with 90% following suit. The 90%, however, seem to be very 

quick to follow, and no one wants to be left behind. As an example; when the 

possibility of “pay at the pump” was introduced in the US in 1986, the number 

of stations that offered this solution went from 19% to 69% in only four years. Also, the market has shown 

that consumers appreciate the Drive-thru concept. A concept that simplifies daily chores in areas such as 

fast food, car washing and ATM banking. At Tesco, in the UK, grocery shopping is available in Drive-thru. In 

Las Vegas it is possible to get married without leaving your car. However, Drive-thru fueling has not been 

available until now – even though it is arguably the most natural use of the concept. 

For fuel retail business, a number of factors play an important role in attracting customers. Availability, 

service, customer friendliness and price are four important aspects which are crucial when it comes to 

attracting customers. With the installation of AFS units, the fueling station can differentiate itself from the 

competition and thereby win a greater market share.

International trends

There is a surplus of fueling stations in many industrialized nations, and the current trend is for fewer 

but bigger stations as well as unmanned stations which can be operated at lower cost. At the same time 

many large shopping malls and hypermarkets are selling fuel as a way to attract more customers. In the 

US, Walmart and Costco are two examples of major chains offering fuel.

The market is growing at a rapid pace in the expanding economies like China, India, Pakistan and Mexico. 

Fuelmatics have on-going discussions with potential customers in all of these markets.

During the last few years, many major oil companies have sold their networks of stations with the purpose 

of concentrating on exploration and refining. As a result the number of independent fuel retailers have 

increased the competition among them, which has grown the interest for new concepts and technologies.
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Business

Economy

The cost for an AFS unit is approximately 30 000 – 40 000 EUR which, when calculated and split on the 

volume that will be pumped through the system, corresponds to 0,25 Euro cents (0.0025 EUR) per liter 

(based on traditional lease terms for the equipment).

The profit margin per liter in the retail business varies a lot, but a European 

average margin could be set to about 8 cents per liter. As most drivers prefer 

the convenience of automatic fueling, it is easy to justify the extra cost of the 

AFS. Most retailers see the opportunity to attract new customers and increase 

sales by offering a superior service without a price change. Another solution is to 

introduce a premium service and slightly increase the price per liter. 

An investment in AFS should also be put in relation to the overall cost for a petrol station. Excluding the 

cost of the land, which is often leased, a small unmanned station without a building is about EUR 600,000 

and a bigger station with a small shop is in the range of EUR 1,5 million. This means that the upgrade cost 

to install two AFS as replacement for two manual dispensers is only 2-8% of the total investment for a fuel 

station. 

The production cost and the sales price for an automatic fueling system will decrease with 

bigger production volumes. It is expected that it will drop 50% in a few years. This should assist 

in accelerating sales dramatically once the AFS is known by the consumers. 

An AFS unit can also lead to cost savings during the construction of new fueling stations. As the drivers 

do not exit the vehicles for fueling, there is no need to cover the entire area with a full size canopy. A small 

canopy, instead of a full size one, represents a cost saving of approximately 50 000 EUR, which means that 

the installation of an AFS can pay for itself from the beginning. 

As the system offers a shorter fueling time it increases the fueling capacity and throughput. The retailer 

can serve more customers with fewer fueling points. With the use of Fuelmatics app for payment, the 

need for card logistics and payment terminals ceases to exist, representing further significant savings for 

the station owner.

The AFS system can also contribute with a new income stream using the customer screen for advertising 

purposes. As drivers aren’t busy with the fueling process, a message on the screen in front of the car will 

get high attention and thereby represent a significant advertising value. 

Premium services are today accepted in most businesses. AFS provides a new tool to justify a slightly 

higher price for the fuel. As an example, one more cent per liter for a station with an annual sales volume 

of six million liters (common average), will increase profit by 60,000 EUR – corresponding to less than one 

year pay-off for the equipment.  
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To make the introduction process as smooth as possible, many fueling stations plan to offer the Speed 

Fuel Cap as a free gift in order to promote customer loyalty towards the company. The Speed Fuel Cap is 

required for vehicles who do not have capless systems, in order for the AFS to function, and the cost of the 

fuel cap is in most cases recuperated the first time the customer fills up the tank. The Speed Fuel Cap will 

be available for sale at 5 EUR per unit, while the production cost of the caps are about half of that.

The fuel caps can also be fitted with the logo of the fueling company in order to promote 

customer loyalty. Most new cars will not need to replace the fuel cap, thanks to a 

growing trend among car manufacturers to fit their vehicles with the aforementioned 

capless systems, which make the vehicle compatible with the AFS.

Current commitments
Fuelmatics has been developed in three technology generations and all together 30 units have been 

installed in different stages of field trials and commercial use.  Customers from the following markets 

have comitted to buy and install FM5000 units: 

 ⚙ USA, a fuel retailer with huge stations located next to big airports.

 ⚙ UAE, Rise Technology, the System Distributor covering the Gulf region (UAE, KSA,Kuwait, Qatar, Oman 

and Egypt). Their prognosis for the comming five years exceeds 1000 units.

 ⚙ UAE, the biggest and most prestigeous oil company in the region with more than 400 fuel stations.

 ⚙ KSA (Saudi Arabia), a big fuel retailer with 300 fuel stations. 

 ⚙ Turkey, Procubex, a System Distributor with extensive foot print in the Turkish market.

 ⚙ India, the biggest oil company with 32 000 fuel stations.

Since the later part of 2019 Fuelmatics has received inquiries from fuel retailers and distributors in more 

than 75 countries. A great number of these have expressed intentions to buy and install Fuelmatics 

systems. Among others they are:

 ⚙ Nikola Corporation (US), a major start-up company who is building an infrastructure for hydrogen.

 ⚙ Costco (US), a major wholesaler with 500 outlets which are selling huge amounts of fuel.

 ⚙ OKQ8 (Swe), the biggest oil company in Sweden. They have tested Fuelmatics Generation One at four 

stations in Stockholm.

 ⚙ Reliance Industries (India), one of the biggest player with more than 10 000 stations.

 ⚙ Sinopec (China), the biggest oil company with more than 60 000 fuel stations.

 ⚙ Dats24 (BE), a small fuel retailer with 250 stations in Belgium and in the Netherlands.

 ⚙ Petrol Group (SI), an oil company in Slovenia.

 

Alternative markets

Fuelmatics at production lines: The AFS was initially developed for the fuel retail business. However, when 

one of the world’s biggest car manufacturers contacted Fuelmatics and asked for a system that can fuel 

cars in motion on the production line, it pioneered a new business opportunity. The market opportunity 

for this segment is estimated to be worth approximately 300 million EUR.
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The global automotive manufacturing industry produces more than 

100 million cars annually which are fueled before leaving the assembly 

lines. With a few exceptions, all the factories in the world are filling up 

the cars with manual operations, i.e. the same way drivers do; take the 

nozzle, open the fuel door, insert the nozzle and start the pump. This is a 

very unhealthy process since the worker is standing just above the filler 

neck, thus inhaling a considerable amount of toxic fuel vapor. With AFS, 

this inefficient work will be eliminated. The labor costs that are saved 

for the manufacturers is alone a compelling argument to replace the 

current process with AFS.

Fuelmatics at car rental depots: The car rental business is another promising opportunity for Fuelmatics. 

Thousands of rental cars are returned every day to thousands of rental depots all over the world. Most 

drivers prefer to fill up the tank before returning to avoid having to pay for expensive fuel to the car rental 

company, which is not customer friendly.

However, this is a procedure with low efficiency since the depot workers have to drive each returned car 

to the filling station within the depot, to ensure that the tank is completely filled – this is a requirement 

for the next customer. Fuelmatics offers a more efficient procedure. The rental customer enters the depot 

area and stops at the automatic fueling lane. The car will then be filled up and the cost for the fuel will 

automatically be added to the final bill. This creates advantages for both the driver and the rental firm. 

The driver does not have to search for a nearby gas station before the return, and the car rental company 

does not have to manually fuel any cars. Fuelmatics plan is to do a pilot installation at one of the Hertz or 

Avis Car Rental depots in the US.

Fuelmatics sees a good opportunity to introduce the convenience related to 

automatic fueling to consumers that have had the opportunity to experience 

this service at a car rental depot. It is therefore high on Fuelmatics priority list 

to get the car rental industry onboard with the concept of automatic fueling 

inside the rental depot.

Fuelmatics at fleet operators’ garages and bus depots: Bus operators for public transportation often 

have several thousand buses in their fleet. These buses are usually fueled more than once per day by 

dedicated staff. Fuelmatics is currently in dialogue with a bus 

company in Singapore that operates 3000 buses. Automatic 

fueling contributes to considerable cost savings and a more 

streamlined, efficient fueling process. The sales potential to 

this bus operator alone is about 20 units or 2,5 MEUR. Lately, 

Fuelmatics received an inquiry from one of the biggest truck fleet companies in the US to adapt the 

current FM5000 for filling up “last mile” autonomous trucks, which are currently under tests. The concept 

with autonomous vehicles only makes sense if the fueling process can also be autonomous without 

manual involvement. This is another huge market segment for Fuelmatics in the near future. 
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Manufacturing

Manufacturing

Assembly and final testing is handled by the Company in Sweden while most of 

the components are manufactured abroad. The Company has a subcontractor 

with about 300 employees that manufactures the mechanical components. 

The AFS is modular, and some complete modules will be manufactured by 

subcontractors in low cost countries by the end of 2021. The production capacity 

will then no longer be limited. 

The long term plan is to conduct the entire production, including final testing, at subcontractors in 

Portugal and India. The products will then be shipped directly to the customers.

Quality is of the utmost importance and for this reason, critical components in the system – including the 

software – will continue to be manufactured in Sweden and then sent to the subcontractors in the form 

of a module. This gives the Company the ability to assure the quality of the product.

The Generation III AFS has been improved from a manufacturing perspective and the number of parts 

has been reduced by 60% compared to the previous model. Despite this, continuous fine tuning will be 

made in order to reduce costs. 

The time and cost for installation and maintenance of the unit is comparable to that of a traditional 

fuel dispenser, and consequently most of the service and maintenance work will be performed by local 

installation companies that are already known by the fuel retailers. 

Partners

Fuelmatics has a close partnership with Husky Corporation in the US. They are a manufacturer of nozzles 

which is part of the AFS unit. Husky has a broad network of retailers all over the world.

Stant Manufacturing Inc. is the world leading manufacturer of fuel caps and they have developed the fuel 

cap for the AFS.
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Expansion

With the core development in place, the Company is currently transforming itself from being an 

engineering and development business to more a sales and marketing driven organization. 

In a highly competitive business, such as the fuel retail business, a number of factors play an important 

role in attracting customers. Availability, service, customer friendliness, as well as price are four important 

points which are crucial when it comes to attracting customers. With the installation of AFS units, fueling 

stations can differentiate themselves from the competition and thereby win greater market shares. The 

development of the industry is influenced by the fact that new concepts win market shares, for example 

selling fast food and beverages. When a fueling station offers something new, nearby competitors lose 

customers, which pushes them to institute the same changes to regain their market share.

Sales strategy

The Company is selling directly to the major fuel retailers in Europe and to distributors in the USA, Europe, 

the Middle East and in Asia. The Company has already received orders from these markets. Sales via 

distributors are expected to grow in the coming years.

Distributors

Fuelmatics’ strategy is to work through distributors all over the world with the goal of reaching the global 

arena in a short time frame. 

Glasgow Equipment Service Inc. 

is Fuelmatics’ first distributor 

in the Americas. This Company 

will, through the use of their 

distribution network and their 

existing customers, install and 

maintain the AFS stations in the 

US as well as supply the 

peripheral equipment.

Apropos Solution DMCC is 

Fuelmatics’ General Agent in 

the GCC region. They evaluate 

regional distribution alternatives, 

negotiate contracts, support 

business opportunities and act 

as Fuelmatics’ business and 

financial advisor. 

Rise Technologies LLc is 

Fuelmatics’ distributor in the 

Middle East, with responsibilities 

for the GCC (Gulf Cooperation 

Council) countries.

Expansion through OEM and manufacturing licenses

The Company predicts that the demand for AFS will rapidly grow in 2022/2023. At this point the major 

pump and dispenser manufacturers such as; Dover Fueling Systems, Gilbarco, Tokheim and Tatsuno 

will need “Auto dispensers” in their range of products to meet the demand from the market and the 

competition from Fuelmatics. Fuelmatics is planning to offer key components together with licensing 
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agreements, thereby offering the dispenser manufacturers an “easy way” into the new market without 

the need to initiate their own costly developments. Fuelmatics, on the other hand, will get access to 

bigger sales forces and be able to reach more customers sooner without needing to expand its own sales 

organization.

Marketing strategy

The Company’s customers are easy to define and easy to find. The fuel 

retail business is a very competitive business with a tendency to “follow 

the leader.” As soon as one company introduces a new product, the 

other companies follow to remain competitive. Fuelmatics’ customers 

are retailers of fuel which have capacity to market their business 

including AFS, which means that the Company can limit its own 

marketing budget. The first customers will, when they buy Fuelmatics 

equipment, get a local exclusivity, i.e. we promise to avoid selling to any retailers who are located within 2 

km from the customer during a time period of two years. In that way we give them support to attract new 

customers from their nearby competitors.

The initial consumer marketing will be made by the first customers, i.e. oil companies in each market. Any 

sizable gain in traffic or volume of fuel sales, for example, at a Fuelmatics AFS-equipped station will cause 

nearby competitors to take notice and move towards installing AFS to remain in business. 

Fuelmatics’ customers are retailers with advertising capacity, which means that Fuelmatics’ budget for 

advertising can be focused towards the support of advertising material. The news value and publicity of 

the AFS is high and any new installation will benefit from earned media attention. This has been proven 

by the 30 units of earlier models which have been installed in Sweden, Norway, Germany and USA. 

Since the Fuelmatics model FM5000-series was introduced, the first orders from 

USA, Portugal, UAE and Belgium have been received and negotiations are on-going 

in a number of countries – among them are Spain, Portugal, Sweden, India, Pakistan 

and China.

Preparations for the first installations with the new model are on-going in the USA, UAE and Europe. The 

strategy is to start with a few installations at a limited number of fuel retailers with a strong brand and 

create success stories, which will result in bigger roll-out orders.

Promotion and advertising

It is important that people at all levels have an opportunity to gain experience and become familiar with 

the new solution for fueling. The marketing of AFS is supported by the Company’s participation at larger 

industry shows and exhibitions.

As the AFS system spreads, it might lead to synergies with other Drive-thru businesses such as fast food 

and ATM banking.
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Since the driver is not busy with the fueling process while using the AFS, there is a great potential for 

advertising on the customer screens, which are close to the driver’s side of the car – a new way for retailers 

to advertise. 

Flagship stations

The Company is planning so-called “flagship stations”, which are owned or leased directly by the Company. 

The first two are planned to be opened in Stockholm, Sweden and in Miami, Florida. These stations will 

act as a link between the Company and the market and used as demonstration facilities. The advantage 

of the flagship stations is that they represent the concept without having to compromise with other 

interests. Through the close contact with customers at these stations, Fuelmatics will be able to fine-tune 

and develop the business model and concept.

How To Reach The Market

The Company’s business is to sell AFS to fuel retailers such as oil companies, independent fueling stations, 

franchisees and other organizations. The target groups are both new and existing fueling stations with 

or without convenience stores. So called hypermarkets are also a growing part of the market with names 

such as Walmart, Costco, Carrefour, Sainsbury and Tesco. They sell large volumes of fuel at competitive 

prices as a complement to their main business.

The secondary market segment is pump manufacturers. These companies are potential distributors of 

Fuelmatics products. Fuelmatics already has discussions ongoing with two of the global manufacturers.

Fast expansion via the established pump manufacturers networks

The pump manufacturers are the existing providers of equipment to the retail 

stations and they have all established teams of sales and marketing experts that 

cover the entire market. The most efficient way for Fuelmatics to reach a larger 

part of the global market is to engage these organizations and allow them to work 

with our innovative product for mutual benefits. However, these companies are 

big and often inert, and they typically only sell their own products. For this reason, 

Fuelmatics has developed a Fuelmatics Centroid unit (FMCentroid) – the single 

main component in the AFS which includes cameras, CPU, software, motors and IO:s. for sensors. Another 

description would be “the heart and the brain” of the AFS. 
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The FMCentroid is therefore marketed directly towards the pump manufacturers. By offering FMCentroid as 

well as a license to the mechanical parts, the pump manufacturers can offer “auto dispensers” (Fuelmatics 

AFS with their individual profile) as new products to their existing customers. They will manufacture the 

AFS and may market it under their own name. A Fuelmatics logo on the outside of each unit is requested. 

This should also be a way to prevent the pump manufacturers from starting their own developments 

which can become competitors of Fuelmatics. The arrangement can be compared with “Dolby system” in 

HiFi business or “Intel Inside” in computers, and in the USA they call it “Private Labeling”. 

                                                                                                          

It is important, for rapid sales growth, that all potential customers are reached and updated with news 

from this new way of offering fuel. The sales of AFS will be supported by PR activities and participation at 

industry related events and conventions.

The expansion and use of AFS should also stimulate new synergy sales in the Drive-thru business. Since 

AFS customers are captive audiences during fueling, there is a great potential for advertisements on the 

customer screen with high promotional value.

Fuel distribution and retailing is more or less the same all over the world. The current solution with manual 

fueling has been the same since the early ages of driving. Retail stations look the same in Asia as in Europe 

and multinational companies like Gilbarco Veeder-Root, Dover Fueling, Tokheim, Tatsuno and Censtar are 

offering the same equipment and systems, which today are commodities.

The Company’s products have gained global interest. During a few 

months in 2019 there were more than 50 million views on social networks. 

As a result of this the Company has received hundreds of inquiries from oil 

companies, fuel retailers and potential agents/distributors which currently 

are reviewed and evaluated.

An important focus during the next two years is to establish success stories about the AFS from selected 

countries in Europe, USA and in the Middle East, where the Company has installed units and established 

an infrastructure with partners. This will support a global success that the Company’s AFS will become 

the standard product world wide.
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Organization
In order to adapt to the needs of the market, Fuelmatics is reorganizing from a technically oriented 

organization to a more marketing oriented organization. The Company has a broad base with technical 

know-how, sales competence, marketing savvy and corporate governance, which lays the foundation for 

a safe and close cooperation with the customers from first contact to completed installations. Fuelmatics 

has established close collaboration with subcontractors and partners which secure necessary resources 

and flexible manpower allocation.  

Company and organization structure

Fuelmatics AB (publ.) is a Swedish private parent company based in Stockholm with two subsidiaries; 

Fuelmatics Corp. in the USA (Miami) and Fuelmatics Systems (Stockholm). The parent company owns 

all intellectual properties and has distributed the sales and marketing rights via exclusive licensing 

agreements into Europe/Asia and America respectively. The initial focus for Fuelmatics AB is Europe 

and the Middle East while Fuelmatics Corp. will focus on the large North-, Central- and South American 

markets. 

The Technology Centre with R&D is based in Fuelmatics AB. The European and the US companies have 

their own Marketing, Sales, Service, Maintenance, After Sales and Quality Assurance departments.

The initial goals are to expand the number of customer pilot installations, establish more distributors, 

reduce cost in manufacturing and create success stories which in turn should result in bigger roll-out 

orders and expansion.  

Staffing and organization

The Company, as stated before, is transforming from being an engineering and development business 

to a more sales and marketing focused organization. The first key employees that will be recruited in the 

expansion are sales personnel and a person responsible for marketing. The Company will also increase the 
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technical support team as needed to serve the growing number of customers.

Service and maintenance

As described earlier, Fuelmatics will not build up its own service and maintenance organization. 

Fuelmatics provides education and training to contracted service partners. Spare parts are warehoused 

by the Company and by regional distributors.
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IP, technology & certifications

Patents

Fuelmatics has invested heavily in the development of new technology, which has resulted in the latest AFS 

model FM5000. The team has acquired vast experience during many years of designing and optimizing, 

and has therefore been able to protect several key technical solutions with world wide patents. 

The strategy is to use patent protection for a number of fundamental principles and not the entire 

machine/system itself, which would be both difficult and costly. All of our patents are therefore focused 

on protecting the technology, which is unique for automatic fueling systems.

In connection with the recent development of the FM5000, a number of older patents have been replaced 

with a renewed patent and patent pending portfolio. 

In summary, the AFS-system today has a total of 12 patents registered in Sweden, EU, USA, Canada, Japan 

and Australia. The two most recent patents also cover China and South Korea. The patents cover the 

following areas:

 ⚙ The nozzle which is inserted into the tank has to be strong, but flexible. As cars have different fuel pipes 

in different positions and angles there is a necessity to use a flexible spout in a different material than 

metal. Fuelmatics has a unique solution which has been developed during many years of operation. 

 ⚙ Controlling the entire process from inside the vehicle through a smartphone is the most optimal 

solution imaginable today. Recently the Company has filed a patent application for the combination 

of automated fueling coupled with payment via a mobile app.

Two more patent applications are in progress during the spring of 2021.  Apart from the patented 

technology, the Company has hidden many of the most valuable functions inside the software. The overall 

goal is to create a financial entry barrier, making it expensive for potential competitors to enter the AFS 

market. The cost of passing this barrier in order to develop a similar AFS unit is estimated to be more than 

25 million EUR and they will face problems with Fuelmatics’ IP, which will remain strongly protected.

Certifications and approvals

Since automatic fueling systems are installed in public areas, the AFS is required to be safe to avoid 

personal injury, electric hazards, fire risk and explosions. All equipment must follow safety regulations 

and be approved in accordance with regulatory authorities. The Company’s products are developed in 

accordance with US and EU requirements, and listed by UL (Underwriters Laboratories). They are also 

following the European CE directories including ATEX testing. Most industrialized countries follow the 

same principles and procedures. 

Personal safety is obtained by double sensor systems detecting any intrusion in the operational field, 

avoiding any risk of being squeezed by the moving unit. The fire and explosion safety is achieved by 

electrical safety barriers, preventing any ignitions from being created by the electrical parts. Beside 

the directly safety related regulations, there are also other regulatory requirements such as Weight & 

Measurements (Metrology) for correct delivery of fuel quantities and EMC (Electromagnetic Compatibility).
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Use of proceeds

 ⚙ Strengthening of liquidity (1 M)

 ⚙ Recruitment (0,4 M)

 ⚙ Production and delivery of ordered units (2 M)

 ⚙ Incorporating the hydrogen fueling functionality (0,8 M) 

 ⚙ Preparations for a coalition with Powerswap AB* (0,8 M) 

 

*Decision will be made at annual general meeting. The intent is to be able to offer a comprehensive 

product program for all pumpable fuels, as well as electricity via battery swapping. 

Corporate structure
Fuelmatics AB (publ.) (556783-5458) is a parent company and the main asset of the company is the 

subsidiary Fuelmatics Systems AB (earlier Autonomous EV AB, 100% owned). Fuelmatics Systems AB is 

the operational company manufacturing and marketing the AFS. Fuelmatics AB has 100% ownership of 

the American company Fuelmatics (Corp.) which owns the marketing rights for the American markets 

(Canada, USA, Central- and South America), while Fuelmatics System AB owns these rights for the rest of 

the world.

Powerswap AB (publ.) (556871-2854) is a company in which Fuelmatics owns 10% of the shares. Powerswap 

develops a system for automated battery swaps for electric cars. The concept behind the company is the 

same as that for Fuelmatics: a safe, quick and convenient way for drivers to fuel their electric vehicles. 

The solution that Powerswap offers is simple; a fuel station keeps an inventory of charged batteries and 

they can be swapped automatically without any manual involvement. It is the only realistic way to make 

battery operated cars a real alternative to gasoline powered cars. Fuelmatics allows Powerswap the use 

of its optical system, which brings in license fees. The development process that Powerswap is involved in 

has been noticed by the Swedish Energy Agency as well as the EU Commission who both have granted 

financial support to the company.
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Susanne Engström

Main profile: Economist and CFO

Born in 1960. Deputy member of the board since 2014. Previously member  

of the Board. Trained at IHM and eight years as back office manager at  

Swedbank. Owns 50 000 shares.

Filip Erhardt

Main profile: Human resources & Investor Relations

Owns: 38109 shares. Born 1987 in Sweden. Member of the board since january 2021. Filip 

has a bachelor’s degree in Labor Law. He has an extensive HR & Sales background well 

suited for fast growing companies and the complex recruitment/legal requirements 

that accompanies fast growth corporations. Filip has a long and successful background 

as an investor in ESG companies. Filip also has experience from working with Investor Relations and 

advising companies that seek to become publicly listed. 

Sten Corfitsen, CEO

Main profile: Entrepreneur/ marketing executive

Born in 1952. Civil Engineer in Machine Technology/Industrial Economics. CEO for 

Fuelmatics AB and for the subsidiary Fuelmatics Systems AB and member of the board 

since 2014. Owns 3 998 957 shares. Sten is the person responsible for many innovations, 

including the Company’s system for automated fueling. Prior to this Sten was employed 

by Scandiaconsult AB (energy investigations), IBM Sweden AB (development of ATM), Inter Innovation AB 

(key account manager), Esselte Transaction Systems (head of production) and Philips Kistaindustrier.

Peter Strömberg

Main profile: Head of operations/Engineer, COO

Born in 1955. Deputy member of the board since 2014. Owns 12 400 shares. A trained 

engineer. Extensive experience in R&D, management, and product and systems 

developer at Philips Elektronikindustri AB, CEO for a number of medium size companies 

such as Neos Robotics AB (development and sales of CNC-robots to the automobile 

and aviation industries), Peek Traffic AB and Swarco Sverige AB (leading producer of traffic control systems 

in Sweden and internationally). Peter has extensive experience from international business and has for 

the past four years been the vice president and head of operations for Fuelmatics AB.

Johan Hove, Chairman Of The Board

Main profile: Business Executive/Legal counsel

Born in 1954 in Sweden. Resides in Jacksonville, Florida since 1990. Member of the 

board 2004 – 2009 and again since 2014. Owns 461 338 shares. Engineering and law 

degree from Stockholm University. Johan also has a former career as a serving Judge 

in Sweden. He is also the CEO and founder of Buffers Inc., one of the leading companies 

concerning various types of equipment for freight containers with a turnover of 30 MEUR. Prior to this he 

was employed as an engineer at several technology companies, followed by employment at PK-Bank, the 

Stockholm District Court and Nevi Finans.

Board Members & Executives
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Ownership structure

Name Number A Number B Total Owner % Voting %

Corfitsen, Sten 2431755 1237745 3669500 41 61,9

215369 321469 536838 6 6

488929 488929 5,4 1,2

220788 232554 453342 5,1 5,9

Hove, Anders

Green Island Capital

Consensus Management

Gåhltorp, Christer 115606 205181 320787 3,6 3,3

110413 207362 317775 3,6 3,2

300000 300000 3,3 0,7

Glännefors, Roger

Corfitsen, Christian

Hansen, Hans 13584 230784 244368 2,7 0,9

52617 158217 210834 2,4 1,7

77875 95142 173017 1,9 2,1

Petri, Yllö

Parke, Ulf

Lövgren, Kenneth 12024 128366 140390 1,6 0,6

17111 117311 134422 1,5 0,7

3760 115624 119384 1,3 0,4

Öhman, Tommy

Perdelius, Ingemar

Armbro, Kurt 114402 114402 1,3 0,3

23635 89534 113169 1,3 0,8

112250 112250 1,3 0,3

Borggren, Eva

SYDBANK A/S

Nord Fondkommission 28300 63243 91543 1 0,8

17388 53946 71334 0,8 0,6

5 000 5 000 0,8 0,6

Helmersson, Egon

Per Löfberg

17116 100348 117464 1,3 0,7Elmquist, Lennart

Lögdström, Joakim 7500 63700 71200 0,8 0,3

14670 56120 70790 0,8 0,5

10401 58003 68404 0,8 0,4

Orback, Carl-Magnus

Gustavsson, Tord

Engström, Susanne 50000 50000 0,5 0,1

10083 30467 40550 0,5 0,3

14335 14335 40526 0,5 0,4

Regne, Anders

Zondler, Harald

9562 43091 52653 0,6 0,3Brandt, Bobby

9000 29600 38600 0,4 0,3Hellberg, Stefan

13523 21323 34846 0,4 0,4Johansson, Kjell

7957 26158 34115 0,4 0,3Rabati, Aram
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Balance sheet & Revenue

Assets as of 2021-03-31 in SEK 

Fixed assets

41 455 046Immaterial assets

Material assets 23 611

604 404Financial assets

Fixed assets total 42 083 061

Current assets

0Inventories

Receivables 1 678 434

11Cash & bank assets

Current assets total 1 678 445

Assets total 43 761 506

Shareholder Equity, Provisions , Debt

20 940 136Equity

22 821 370Current liabilities

43 761 506Shareholder Equity & Liabilities total

Income statement as of 2021-03-31  in SEK 

Revenue 1 135 666

-396 888Personnel costs

Other costs -835 162

Operating profit -96 384

-11 569 577Financial costs

Result before tax -11 665 961

-11 665 961Result after financial items

0Tax on this year’s result

This year’s result -11 665 961
Balance sheet and income statement are a status report from 31 March 2021.  
** The financial costs are due to depreciation of shares and receivables by the subsidiary   Fuelmatics Systems AB.  
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Forecast (the 10 coming fiscal years)
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Tax issues
Below is a summary of some current Swedish tax regulations which may arise in the offer. The summary 

should be viewed only as a general guide for investors who are tax residents in Sweden, unless otherwise 

indicated. The description below is based on current Swedish tax rules and case law, which is subject 

to change. Any tax liability abroad or links to other countries is not covered by the tax summary. The 

summary is not a complete description of the rules that may be relevant in this  context. Taxation of 

each individual investor depends on his or her specific situation. Therefore a full tax impact review by a 

tax advisor is recommended prior to the subscription of the offer being made. The review should, where 

appropriate, also include the applicability and effect of foreign rules and tax implications.

Taxation on sale of shares and other listed securities

Individuals

Upon the sale of listed securities individuals and 

estates are taxed on the entire amount of the 

capital gain incurred as Income from Capital. Tax 

is levied at 30% of the gain. Capital gain or loss is 

calculated as the difference between the sales 

proceeds (after deduction of any sales charges) and 

the cost of the divested shares. Profit is calculated 

using the average method. Under this method, the 

tax basis (cost) of a share shall be the average tax 

basis for shares of the same class and type. With 

regards to listed shares, the so- called standard 

rule can be used as an alternative to the average 

method. A share is considered marketable if it is 

traded on a regulated market within the European 

Economic Cooperation Area, or without being 

admitted to trading on such a market , is subject to 

continuous publicly available listing on the basis of 

market-based sales. The standard rule means that 

the cost is equal to 20 % of the sales proceeds after 

deducting sales or commission costs. Capital losses 

are allowed up to 70 % of the loss against capital 

income. Capital loss on sale of listed shares can 

be offset in full against capital gains on shares in 

the same year. Such a set-off can also be made in 

full against capital gains on other equity securities 

other than shares, excluding shares in mutual funds 

containing Swedish receivables. If the net result is 

a loss then capital income tax reduction is allowed. 

This shall be charged against municipal and state 

income tax and the national property tax and the 

municipal property tax. The tax credit amounts to 

30% of the loss, not exceeding

 

SEK 100 000, and 21% of the loss beyond this 

amount. Deficits may not be carried forward to 

future tax years.

Legal Persons

Limited liability companies and other legal entities, 

except for estates, are normally taxed on all 

income including investment income as income 

from business. The tax rate is 22%. Calculation 

of capital gains and losses follow the same rules 

as for individuals, see above. Capital losses on 

shares or other equity securities are granted only 

against capital gains on securities. Such capital 

losses may, if certain conditions are met, be offset 

against capital gains on  shares and other equity 

securities that have arisen in companies within 

the same group, provided that the right to group 

contributions exists, and that the companies at the 

same year of assessment requests the allowance 

is granted to the other legal entity’s capital gains. 

Capital losses that cannot be utilized during the 

fiscal year may be carried forward and offset 

against capital gains on shares and other securities 

in future years without any limitation in time. For 

limited companies, incorporated associations 

and partnerships / limited partnerships, however, 
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capital gains on the so-called business-related 

shares tax exempt and capital losses on such shares 

are non-deductible. Listed shares are considered 

for business purposes, provided that ownership of 

shares representing 10% of the votes during at least 

one year or the holding relates to the business. 

Capital losses on listed business related shares held 

for less than one year are deductible. Such losses 

are, however, subject to the deduction limitations 

described above. Special rules apply for shares 

of the same kind which have been acquired at 

different times. If holdings include both shares that 

do not meet the requirement of holding as well as 

shares that do meet this requirement they are not 

considered a unit and will not be of the same kind 

in the calculation using the average method.

Taxation Of Dividends

For individuals and estates there is a tax of 30% 

on dividends received. For legal entities, except 

for estates, the tax rate is 22%. For certain legal 

entities such as non-profit organizations, special 

rules apply. For limited liability companies and 

economic associations, dividends on business- 

related holdings are tax-free. Tax exemption on 

dividends from listed shares also assumes that the 

holdings are held during a consecutive period of 

one year from when they became business related 

by the holder. The requirement of holding need not 

be met at the time of distribution. IF holdings are 

sold prior to the requirement for the holding period 

is met, the dividend could be taxable.

Foreign Owners

Individuals who are neither residents nor ordinarily 

residing in Sweden and which have not previously 

been a resident here and have no known 

substantial connection here are normally not taxed 

in Sweden on the sale of Swedish shares or rights. 

Under a special rule, however, an individual who is 

resident outside Sweden can nevertheless be taxed 

in Sweden on the sale of Swedish shares if during 

the calendar year of sale, or at some point during 

the ten preceding calendar years the person has 

been residing in Sweden for a significant amount 

of time. This

 

rule’s applicability is often limited by tax treaties 

which Sweden has concluded with other countries 

to avoid double taxation. Foreign legal entities are 

normally not liable for capital gains on Swedish 

shares or rights unless the gain is attributable to a 

permanent establishment in Sweden. Shareholders 

who are not tax resident in Sweden are subject to 

the Swedish with- holding on all dividends from 

Swedish limited companies at a rate of 30%. This 

rate is generally reduced by tax treaties with other 

states, for the avoidance of double taxation. For 

shareholders that are legal entities resident in 

the EU there is normally no Swedish withholding 

tax if the shareholder holds 10 % or more of the 

capital in the distributed company. If the holding 

is less than 10%, the dividend may be tax exempt 

if the following conditions are met. Dividends on 

business-related shares are not normally taxed 

with Swedish with-holding of shareholders who are 

foreign legal entities that are taxed in their country 

of residence and the taxation is similar to that of 

Swedish companies. However, the holding period 

of the shares must have lasted at least one year at 

the time of sale. This applies whether the recipient 

of the dividends is resident within or outside the 

EU. The same applies if the foreign shareholder is 

covered by a tax treaty between Sweden and the 

State concerned and the Company is domiciled 

there under the agreement. In this regard, for 

business purposes, means listed shares and listed 

shares of the holding which represents at least 

10% of the voting rights in the Company. For listed 

shares this means that they must have been held 

for a continuous period of at least one year at the 

time of sale. 
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§ 1

The name of the Company is Fuelmatics AB(publ.). 

The Company is a public company.

§ 2

The company shall have its registered address in 

Stockholm Municipality.

§ 3

The company shall develop, manufacture, market, 

sell and maintain automatic systems for the transfer 

of energy to cars as well as consulting services 

within the same area, and other related business. 

The company will also have direct ownership in 

other associated companies as well as engage in 

the trading of patents within the above mentioned 

fields.

§ 4

The share capital must be no less than 900 000 and 

no more than 3 600 0000 SEK.

§ 5

The number of shares in the Company must be no 

less than 3 500 000 and no more than 14 000 000.

§ 6

The Company is allowed to issue two separate 

classes of shares, Series A and Series B. A maximum 

of 7 000 000 Series A shares can be issued and a 

maximum of 14 000 000 Series B can be issued. 

The total number can not be more than 14 000 000. 

Series A shares carries ten votes and series B shares 

carries one vote.

If the Company decides, either through a cash 

issue or an offset issue, to offer additional  shares 

of either Series A or Series B, the owners of Series A 

and Series B shares will have a right of preemption 

to acquire new shares in order to prevent dilution 

of their ownership (primary right of preemption). 

Shares which have not been subscribed to through 

the use of the right of preemption shall be offered 

to all shareholders (subsidiary right of preemption). 

If the number of shares offered through a subsidiary 

preemptive offer are insufficient, the shares shall 

be distributed in relation to the number of shares 

already owned, and should this not be possible, 

through the casting of lots.

If the Company decides, either through a cash issue 

or an offset issue, to offer additional  shares of either 

Series A or Series B, all shareholder, regardless of 

which type of shares they own, must be offered the 

option to subscribe to the new shares in relation to 

the number of shares currently owned.

If the Company decides to issue warrants or 

convertibles through a cash issue or an offset issue, 

the shareholders have a right to subscribe to the 

warrants, as if the issue concerned the shares that 

may at a future date be acquired through the 

warrant or convertible.

Regardless of the above, the Company still retains 

the right to make a cash issue which deviates from 

the preemptive right of the shareholders.

If the Company decides to increase the number 

of shares through a stock dividend issue, new 

shares must be issued of both Series A and Series 

B proportional to the number of existing shares of 

each class. Thus ownership of shares shall give a 

right to new shares of the same Series. Regardless 

of the above, the Company still retains the right to 

make a share dividend issue, or after changes in the 

Articles of Association, offer a new series of shares.

Article of Association
Adopted by the Annual General Meeting 2019-12-20
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§ 7

The board shall consist of three to five members, 

with no more than two deputies. The Company shall 

appoint one or two ordinary auditors, with no more 

than two deputies. The board and the deputies 

are elected annually at the annual shareholders 

meeting and serve until the end of the next ordinary 

annual meeting of the shareholders. The auditor is 

appointed until the ordinary annual shareholders 

meeting the fourth year after said appointment. 

Article Of Association cont.

§ 8

The annual shareholders’ meeting shall be held in 

Stockholm. At the annual shareholders meeting 

there is no restriction on the number of shares that 

may be voted by proxy. The annual shareholders 

meeting shall be opened by the chairman of the 

board or a person appointed to do so by the board.

§ 9

Summons to the annual shareholders meeting 

shall be made through advertisement in Post- 

och Inrikes Tidningar and through the company’s 

website. Simultaneously with the summons to the 

annual shareholders meeting an advertise- ment 

shall be made notifying of this fact in Dagens 

Nyheter. In order to be able to partici- pate in the 

decisions at the annual shareholders meeting a 

shareholder must be a registered shareholder at 

least five days prior to the meeting, and also register 

with the Company no later than the day listed in 

the summons. This day may not be a Sunday or 

a public holiday, a Saturday, Midsummers Eve, 

Christmas Eve or New Years Eve and it may not be 

earlier than five business days prior to the meeting.

§ 10

The following matters shall be discussed at the 

ordinary annual shareholders meeting.

1. Election of chairman for the meeting

2. Preparation of voting lists and agenda for the 

Meeting.

3. Election or one or two persons who will check 

the minutes.

4. Determination of whether the meeting has 

been duly convened.

5. Presentation of the annual accounts for the 

parent company and the Group.

6. Decision regarding: 

-Determination of balance sheet and the 

income statement. 

-Dispositions regarding the Company’s profits  

or losses in accordance with the balance 

sheet. 

 -Discharge from liability for board members 

and the CEO.

7. Determining the number of board members 

and deputies and whenever relevant number 

of ordinary auditors and deputies.

8. Determine the renumeration for the board and 

the auditors.

9. Election of board members, deputies, 

accountants and accountant’s deputies.

10. Other matters which are the responsibility 

of the annual shareholders meeting in 

accordance with SFS (2005:551).

§ 11

The Company’s fiscal year shall be July 1 - June 30.

§ 12

the Company’s shares shall be registered in a 

securities register in accordance with the law 

(1998:1479) regarding the accounting of financial 

instruments.

§ 13

The owner of shares or the investment manager 

which on the day of record is registered in the 

securities register, in accordance with Chapter 

4, Law (1998:1479) regarding accounting of 

financial instruments, or whoever is registered in a 

securities account in accordance with Chapter 4, § 

18 first paragraph, shall be considered authorized 

to exercise the rights in Chapter 4, § 39 of the 

Companies act (2005:551). 

-determination of balance sheet and the income 

statement. 
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Appendix

About a potential merger with Powerswap

As described previously, the Fuelmatics board of directors are in discussions with Powerswap AB about a 

merger. 

Powerswap has a system for automatic battery swap for Electric Vehicles (EVs). It offers a 3 minute  

swap instead of connecting a cord and long time waiting, before the charging is complete. Powerswap 

eliminates the remaining hurdles for EVs i.e. long time needed for charging the battery, high price for the 

vehicle due to expensive battery and range anxiety due to lack of infrastructure. 

The system offers a new income stream for fuel retailers. By installing the swap units at  petrol stations in 

a similar way as a petrol pump are, the retailers can sell electricity in a similar way as liquid fuels. 

A merger will offer a number of valuable benefits:

 ⚙ Expanded market opportunities. The company will offer efficient systems for all kind of fuels; petrol, 

diesel, biogas, natural gas, hydrogen and electricity. 

 ⚙ Both companies approach the same target group, the petrol stations. Saved operational cost as one 

and the same organization can be used for all systems and prospects.

 ⚙ Increased sales. All fuel retailers want to utilize their want to sell all sort of fueles  as an intial interest 

for Fuelmatics can spin off in added sales of Powerswap.

 ⚙ Our market leading position will be strengthern. We are on the frontline regardless of kind of fuels.

 ⚙ The combined company will expand its intellectual property value, more patents will protect the 

business.

 ⚙ More investors will be attracted – we will be less dependant on how the fuel market will develop. 

 ⚙ Increased company valuation. 

The question about a merger will be addressed at shareholders meetings in both companies in September. 

If supported by the shareholders the merger will be made duly in time for an IPO which is planned to the 

first quarter in 2022.

Battery swapping at PREEM petrol station next to Arlanda airport.




